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63 destinations
North-South orientation 
along West Coast

115+ destinations
National orientation with 
West Coast focus

9



Pre-Tax Margin 10.4% 13.0% 15.1%

Free Cash Flow Margin 2.1% 7.7% 7.8%

ROIC 13.6% 14.8% 16.7%

Adj. Net Debt / 

EBITDAR
1.8x 1.6x 0.9x

Years of Positive

Free Cash Flow
6.2 years 7.9 years 9.0 years
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₵

₵
₵

₵
₵ ₵
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ASMs per gallon, trailing 12 months Years







TM
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•

•



18



19



20



42%

36%
32%

28%
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24%

16%

13%
11%
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Unaided brand awareness



•

•
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•
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WN AS UA AA DL
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UA AA DL AS WN UA AA DL WN AS



29



30

Total Mileage Plan Revenues, $ millions

1

$ millions
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Annual synergies (revenue & cost) expected from Virgin America integration
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Ancillary Revenue Per Passenger, excluding Loyalty Revenue
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₵
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1

2

3

4
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*excludes integration costs
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$ millionsAdjusted for net present value of future operating lease commitments



44

$ millions

₵

₵+250%

Quarterly dividend per share


